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The proliferation of financial technology (fintech) has reshaped the financial 
services landscape, enabling enhanced convenience, accessibility, and 
efficiency. However, gender disparities persist in fintech adoption, 
particularly among women even those with higher education. This study 
adopts a qualitative phenomenological methodology to explore the lived 
experiences, motivations, challenges, and influencing factors that shape 
fintech adoption among women with tertiary education in Malaysia. 
Findings reveal that while fintech services are widely appreciated for their 
convenience, perceived benefits, and efficiency, concerns over security and 
usability remain significant barriers. The study underscores the importance 
of social influence, educational background, and trust in determining fintech 
usage. The insights generated contribute to fintech service development, 
gender-inclusive design, and financial inclusion strategies. 
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1. Introduction 
 

The rapid advancement of financial technology (fintech) has significantly transformed the 
financial services landscape, offering innovative solutions that enhance convenience, efficiency, and 
accessibility. Fintech leverages advanced technologies such as artificial intelligence, blockchain, and 
big data analytics to revolutionize how financial services are delivered and consumed [7]. This 
innovation has led to increased accessibility, efficiency, and convenience in financial transactions, 
making fintech a critical component of the modern financial landscape. 

Despite the increasing adoption of fintech services, there is a limited understanding of the factors 
influencing the adoption of fintech among women in higher education. Gender disparities in fintech 
adoption persist, with women generally being slower to adopt these technologies compared to men 

 
* Corresponding author. 
E-mail address: 2023807224@student.uitm.my 
 
https://doi.org/10.37934/arbms.43.1.167180 

https://karyailham.com.my/index.php/arbms/index


Journal of Advanced Research in Business and Management Studies 
Volume 43, Issue 1 (2026) 167-180 

168 
 

[20]. This study aims to explore the lived experiences, perceived benefits, challenges, and influencing 
factors that shape the adoption of fintech among this demographic. 

The relevance of fintech extends beyond mere convenience; it plays a crucial role in promoting 
financial inclusion, especially among underserved populations. Mobile banking and digital payment 
platforms have enabled millions of people in developing countries to access financial services for the 
first time [7]. According to a report by the International Monetary Fund (IMF), fintech adoption 
significantly improves financial inclusion and reduces gender inequality, particularly in regions where 
traditional financial services are less accessible [12]. 

In Malaysia, the fintech landscape is rapidly evolving, driven by increased digital adoption, 
supportive government regulations, and substantial funding. Malaysia is a major player in the fintech 
space within the ASEAN region, boasting at least 549 fintech companies [20]. The fintech sector in 
Malaysia is diverse, with payments leading at 22%, followed by lending and e-wallets, each at 13% 
[20]. Government initiatives such as the Financial Technology Enabler Group (FTEG) and the 
regulatory sandbox by Bank Negara Malaysia (BNM) have been pivotal in fostering a conducive 
environment for fintech innovation [7]. 

While fintech has the potential to bridge the financial inclusion gap, there is a significant lack of 
research focusing on fintech adoption among women with higher education. Studies have shown 
that women, even those with higher education, face unique challenges and barriers in adopting 
fintech services. For example, a survey conducted by the Bank for International Settlements (BIS) 
revealed that only 21% of women use fintech services compared to 29% of men [3]. The gender gap 
is present in nearly all countries studied (26 out of 28 countries). This gender gap persists despite the 
higher educational attainment of women, suggesting that factors beyond education influence fintech 
adoption. 

The existing literature primarily addresses general trends in fintech adoption and financial literacy 
but often overlooks the specific experiences and perceptions of women with higher education. This 
gap in research highlights the need for a deeper understanding of the lived experiences of these 
women and the socio-cultural and educational factors that influence their adoption of fintech 
services. 

The study is to explore the phenomenological aspects of fintech adoption among women with 
higher education. By focusing on this specific demographic, the study aims to uncover the unique 
challenges, motivations, and perceptions that influence their adoption of fintech solutions. This 
research is important because it addresses the underrepresentation of women in fintech adoption 
studies and seeks to provide insights that can inform strategies to enhance financial inclusion for 
women. 

The study employed a qualitative phenomenological approach to capture the essence of the 
participants’ experiences. This approach is suitable for understanding the subjective meanings and 
interpretations that women with higher education attach to their experiences with fintech. By doing 
so, the study aims to contribute to the broader understanding of fintech adoption and provide 
actionable insights for fintech firms and policymakers to better serve this demographic. 

 
2. Literature Review 
2.1 Fintech Adoption Models and Theories Review 

 
The adoption of financial technology (fintech) has been widely examined using established 

technology adoption theories. The Technology Acceptance Model (TAM) [6] emphasizes two primary 
determinants—perceived usefulness and perceived ease of use—which collectively shape users' 
behavioral intentions toward adopting new technologies. Meanwhile, the Unified Theory of 
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Acceptance and Use of Technology (UTAUT) [21] extends TAM by incorporating social influence and 
facilitating conditions as critical antecedents of behavioral intention and technology use. These 
models provide a foundation for understanding how individuals evaluate and adopt fintech 
innovations. 

However, the traditional TAM and UTAUT frameworks primarily originate from Western contexts 
and may not fully capture the socio-cultural dynamics influencing women’s fintech adoption in 
emerging economies like Malaysia. Thus, contextual adaptation is essential to reflect the interplay 
between trust, financial literacy, and gendered perceptions of financial autonomy.  

 
2.2 Factors Influencing Fintech Adoption 

 
Trust, financial literacy, and perceived security consistently emerge as dominant factors 

influencing fintech adoption. Trust determines users' confidence in the reliability and security of 
fintech services [7][8]. Financial literacy enhances understanding of fintech benefits and mitigates 
perceived risks [15]. Security perception also remains a decisive determinant; concern about fraud 
or data breaches often reduce adoption intent (Ryu, 2018). 

Despite these established determinants, few studies integrate them into a gendered analytical 
lens. Recent research [9] highlights that even among highly educated women, security apprehension 
and digital confidence gaps persist. This study builds on prior findings by exploring how education 
level, professional background, and social influences jointly shape fintech acceptance.  

 
2.3 Challenges in Fintech Adoption 

 
Common challenges include technical limitations, data privacy issues, and lack of digital trust. 

Jafri et al. [8] and Kodongo [11] identified that users are often hindered by inconsistent app 
performance, connectivity issues, and perceived opacity of data governance practices. Additionally, 
socio-cultural norms such as risk aversion and reliance on interpersonal trust—amplify these barriers 
among women [3].  

Critically, much of the literature treats these barriers as isolated variables rather than as 
interrelated phenomena embedded within broader social, cultural, and institutional contexts. This 
study addresses this limitation by adopting a phenomenological approach to capture nuanced 
experiences and contextual influences affecting fintech engagement among Malaysian women with 
higher education.  

 
2.4 Key Determinants of Fintech Adoption 
 

Gender remains a significant determinant in fintech adoption behavior. Studies show that men 
generally report higher confidence and engagement in digital financial activities than women [15] 
(Rani & Kumar, 2024). Women tend to perceive greater financial and technological risks, often 
influenced by societal expectations, security concerns, and lower financial autonomy. Even within 
higher education groups, these gender-based differences persist, suggesting that education alone 
does not fully bridge the digital finance gap [3]. 

Critically analyzing existing work reveals that prior quantitative studies have primarily focused on 
behavioral predictors without adequately exploring the lived experiences underpinning gendered 
adoption decisions. The lack of qualitative perspectives in Southeast Asian contexts necessitates 
further inquiry into cultural and emotional factors that influence women’s engagement with fintech 
platforms.  
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2.5 Gender Differences in Fintech Adoption 

 
Drawing upon the Technology Acceptance Model (TAM), Unified Theory of Acceptance and Use 

of Technology (UTAUT), and recent gendered digital inclusion studies, this research proposes an 
integrated conceptual framework to guide the phenomenological exploration (Figure 1).  

The framework posits that five primary factors Perceived Usefulness, Perceived Ease of Use, 
Trust, Financial Literacy, and Social Influence directly shape Attitude toward Fintech, which 
subsequently influences Behavioral Intention and Actual Usage. Security Concerns and Socio-Cultural 
Norms act as moderating variables affecting the strength of these relationships.  

This integrative model extends TAM and UTAUT by embedding gendered and contextual 
variables relevant to Malaysian women in higher education. It underscores that beyond technical and 
cognitive determinants, socio-cultural and trust-based dimensions critically shape technology 
adoption.  
 
3. Methodology 
3.1 Research Design 

 
This study utilizes a qualitative phenomenological approach to explore the experiences of women 

in higher education regarding fintech adoption. The phenomenological approach is suitable for 
revealing the subjective meanings and interpretations participants attach to their fintech 
experiences, fostering a nuanced understanding of this phenomenon [16]. The epistemological 
stance of interpretivism underpins this study, aligning with phenomenology's goal of capturing 
individual interpretations and understanding human experiences [19]. Qualitative research is 
preferred over quantitative research in this context because it helps understand human behavior in 
its natural setting. It focuses on obtaining information through conversational or open-ended 
communication, which is essential for exploring the "what" and "why" behind individuals' thoughts 
and behaviors [4]. This study aims to examine the demand-side factors that influence the use of 
fintech services among women in higher education. 

 
3.2 Sampling 

 
Purposive sampling was employed to ensure a diverse representation of experiences and 

perspectives. This method is common in phenomenological studies and allows for the selection of 
participants who can provide rich, detailed data relevant to the research questions [17]. The sample 
size ranged from 6 to 30 participants, as recommended by Creswell [5], until data saturation was 
achieved. 

 
3.2.1 Criteria for Participation 

 
The criteria for participation in this study included being female, enrolled in or having completed 

a higher education program (Bachelor’s, Master’s, or Doctorate), and having experience using fintech 
services. Participants were recruited through academic networks, professional organizations, and 
social media, specifically targeting women in higher education. Ethical considerations were 
paramount, ensuring voluntary participation, informed consent, confidentiality, and the right to 
withdraw at any time. 
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3.3 Data Collection 
 

The data was collected through structured open-ended structured questions, conducted online. 
Each session lasted approximately 60 to 90 minutes and recorded with participants' consent. This 
online method enabled accessibility, reduced costs, and allowed participants to provide thoughtful 
and reflective responses in a convenient and comfortable setting. 
 
3.4 Data Analysis 

 
The recordings were transcribed verbatim, and the transcripts were analyzed using thematic 

analysis. This method involves coding the data, identifying themes, and interpreting the findings to 
capture the lived experiences, perceived benefits, challenges, and influencing factors of fintech 
adoption. The analysis followed a phenomenological framework, drawing on the works of Edmund 
Husserl and Maurice Merleau-Ponty to understand the essence of participants' experiences. Data 
was exported to Microsoft Excel for cleaning and translation if necessary. The coding and thematic 
analysis protocol by Nguyen-Trung, 2025 was employed to ensure a systematic and rigorous analysis 
process. 
 
3.5 Software Employed 
 

In this study, ChatGPT (OpenAI) was employed as an analytical support tool to facilitate the 
thematic analysis of qualitative interview data. Its use is justified by recent scholarly discourse, 
particularly Nguyen-Trung [14], who emphasizes the collaborative and reflexive role of researchers 
when integrating AI into qualitative research. The study introduces the Guided AI Thematic Analysis 
(GAITA) framework an adaptation of King et al. [10] - Template Analysis, which promotes a structured 
and transparent approach to AI-assisted analysis, thereby enhancing methodological rigor, 
trustworthiness, and reproducibility. 

Consistent with this framework, ChatGPT was used as a research assistant rather than an 
autonomous analyst, supporting analytical efficiency and depth while preserving the researcher's 
reflexivity, interpretive authority, and ethical responsibility. The author chooses not to employ Braun 
and Clarke [1] approach because their focus on deep reflexivity, interpretive flexibility, and 
researcher subjectivity may be less compatible with the systematic, guided, and transparent AI-
supported process the author seeks to develop. Instead, Template Analysis offers a more pragmatic 
and structured method suitable for integrating GenAI as an assistant while maintaining researcher 
oversight. 

As Paulus [18] highlight, researchers remain central in meaning-making, interpretation, and 
decision-making throughout the analytic process. Moreover, qualitative researchers, as the 
"instrument of study" [22], must maintain reflexivity by monitoring, evaluating, and learning from 
their interaction with generative AI. This integration aligns with emerging best practices advocating 
for the responsible and methodologically sound application of AI in qualitative research. 
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Fig. 1. A Guided AI Thematic Analysis procedure [14]  

 

3.6 Ethical Consideration 
 
All participants’ personal information, including their names and organizational affiliations, was 

kept strictly confidential throughout the data analysis process. Upon completion of the study, all 
identifiable data were securely deleted to ensure anonymity. Consequently, there was no risk of 
personal information disclosure or data leakage. 

 
3.7 Mitigating Bias 
 

To mitigate potential biases, several strategies were employed. Triangulation involved using 
multiple analysis methods to validate the findings and reduce the influence of any single perspective. 
Peer review was conducted by engaging with colleagues and peers to review the research design, 
data collection instruments, and findings, providing additional perspectives and helping to identify 
potential biases. Additionally, maintaining a reflexive journal throughout the research process 
allowed the researcher to document thoughts, decisions, and potential biases, promoting self-
awareness and critical reflection. 
 
4. Findings 
4.1 Profile of participants 

 
A total of thirteen women with higher education backgrounds participated in this study. The 

participants represented a range of professional and educational profiles, including lecturers, 
managers, business owners, and engineers. This demographic diversity facilitated the exploration of 
varied perspectives on fintech adoption, encompassing aspects such as usability, security concerns, 
and social influences. Data saturation was achieved after the thirteenth interview, as no new themes 
emerged, confirming the adequacy of the sample size [5]. 
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To recruit participants, twenty potential respondents were initially contacted to confirm their 
availability for a 60–90-minute online interview. Due to professional commitments and scheduling 
constraints, five were unable to participate. Of the remaining fifteen, two did not meet the selection 
criteria based on educational qualifications. Ultimately, thirteen eligible participants completed the 
open-ended interview protocol. The final sample comprised women of different age groups and 
professional sectors, ensuring a rich variety of insights. Table 1 presents the participants’ 
demographic profiles, including city of residence, educational qualifications, age, occupation, and 
frequency of fintech usage. 
 

Table 1 
Profile of Participants 

Participant City Qualification Age Occupation Frequency Using 
Fintech 

P01 Taiping Masters 42 Business Owner Daily 
P02 Sg. Petani Masters 27 Lecturer Always 
P03 Tg. Malim Phd 48 Senior Manager Daily 
P04 Sg. Petani Masters 33 Tax Auditor Daily 
P05 Shah Alam Degree 43 Customer Service 

Manager 
Daily 

P06 Batu Kawan Degree 32 HR Manager Daily 
P07 Permatang 

Pauh 
Masters 45 Senior Lecturer Daily 

P08 Kuah Masters 34 Housewife 95% of cashless 
payment 

P09 Sg. Petani Masters 40 Manager Often 
P10 Batu Caves Degree 43 Engineer 3 to 5 times a week 
P11 Batu Kawan Masters 31 Media Relation 

Manager 
2 to 3 times a day 

P12 Balik Pulau Masters 28 Production Planner Quite frequent 
P13 Ampang Masters 48 Government Officer Daily 

 

 
4.2 Themes  
 

To present the questions asked to participants in a structured manner, they were organized into 
thematic categories. The open-ended questions used during the interviews are illustrated in Table 2. 
These themes were generated using Chat-GPT (Open AI) platform, based on data collected from 
interviews or surveys conducted with individuals who shared their experiences or perspectives on 
FinTech adoption. Grouping the questions into thematic categories allows readers to better grasp 
the context and significance of each question within the overarching topics of barriers to digital 
financial inclusion and services. The analysis, performed using the Chat GPT platform, produced the 
themes through a detailed coding process. Furthermore, the study identified three second-order 
themes, which emerged from ten first-order themes, as outlined in Table 3 and further elaborated in 
the discussion.    

The word cloud in Figure 2 provides a visual summary of the most frequently mentioned concepts 
and themes emerging from the thematic analysis of fintech adoption among women with higher 
education. Prominent terms such as Convenience, Security, Accessibility, and Educational 
Background indicate dominant themes reflecting key drivers of adoption, particularly the perceived 
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benefits of convenience, time efficiency, and ease of use associated with fintech services. Conversely, 
words like Security Concerns, Technical Issues, and Lack of Trust highlight major barriers to adoption, 
consistent with existing literature emphasizing that trust and system reliability remain central 
challenges in digital finance. Additional terms such as Family Recommendation, Societal Norms, and 
Busy Lifestyle underscore the influence of social and cultural factors on adoption decisions, even 
among highly educated women. The inclusion of Suggestions for Improvement suggests that, while 
overall satisfaction is positive, participants anticipate enhancements in security features and user 
experience. Collectively, the word cloud offers an intuitive visual representation of the key benefits, 
barriers, and contextual factors shaping fintech adoption within this demographic group. 
 
Table 2 
Main themes and corresponding questions 

 

 
4.3 Discussion  
4.3.1 Lived Experiences with Fintech  
4.3.1.1 Frequency of Fintech Usage  

 
The theme of frequency of fintech usage captures how often participants integrate fintech 

services into their daily routines. Many participants reported using fintech services frequently, with 
some indicating daily usage. This high frequency suggests that fintech has become an essential part 
of their financial activities. The data shows a trend of high-frequency usage among participants, 
indicating that fintech services are deeply embedded in their daily financial practices. This finding 
aligns with previous research, which highlights the increasing reliance on digital financial services for 
everyday transactions [7]. 

 
4.3.1.2 Initial Experience with Fintech  
 

Participants' initial experiences with fintech services were generally positive, driven by 
convenience and recommendations from family or friends. These early interactions set the stage for 
continued use. Many participants' first encounters with fintech involved mobile banking, which they 
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found easy to use and time-saving. The convenience and efficiency of fintech services were highly 
valued, contributing to frequent and consistent use. Initial positive experiences and external 
recommendations play a crucial role in the adoption of fintech services, as supported by the 
Technology Acceptance Model (TAM), which emphasizes perceived ease of use and usefulness as key 
determinants of technology adoption [6].  

 
Table 3 
1st Order Theme and 2nd Order Theme 
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Fig. 3.  Word Cloud (Fintech Adoption and Usage) – ChatGPT 

 
4.3.1.3 Perceived Benefits  
 

The primary benefits identified by participants include convenience, time-saving, accessibility, 
and efficiency. Participants appreciated the ability to perform transactions anytime and anywhere, 
reducing the need for physical bank visits. The consistent mention of convenience and time-saving 
benefits underscores the value fintech services provide in simplifying financial transactions. The 
findings align with the Unified Theory of Acceptance and Use of Technology (UTAUT), which identifies 
performance expectancy as a key factor influencing technology adoption [21]. FinTech services are 
viewed as valuable tools for improving financial management by offering swift and convenient access 
to financial transactions and information. This accessibility is especially advantageous for women in 
higher education who manage multiple responsibilities simultaneously.  

 
4.3.1.4 Challenges and Barriers  
 

Despite the benefits, participants also identified several challenges and barriers to fintech 
adoption. Common challenges include technical issues, security concerns, and lack of trust. Security 
concerns, including fears of scams and data breaches, are significant barriers to fintech adoption. 
Technical issues such as app crashes, slow processing, and network reliability also hinder the user 
experience. These barriers can deter the adoption and continued use of fintech services. The 
recurring themes of security concerns and technical issues indicate areas where fintech services need 
to improve to enhance user trust and reliability. Addressing these challenges is crucial for building 
trust and ensuring a seamless user experience, as highlighted by previous studies on fintech adoption 
[8][13]. 
 
4.3.2 Factors Influencing Adoption  
4.3.2.1 Impact of Tech Experience  

 
his theme examines how participants' prior experiences with technology affect their willingness 

to use fintech services. Familiarity with digital tools and positive past experiences build trust and ease 
of use, making participants more willing to adopt fintech services. The data reveals that participants 
who have had positive experiences with technology and digital platforms are more likely to embrace 
fintech solutions. This finding aligns with the Technology Acceptance Model (TAM), which posits that 
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perceived ease of use and perceived usefulness are critical factors in technology adoption [6]. 
Women who are adaptable and comfortable with new technology are particularly inclined to adopt 
fintech services, suggesting that tech-savvy users are more likely to integrate these solutions into 
their daily lives. 
 
4.3.2.2 Societal and Cultural Factors  

 
This theme explores the role of societal pressures and cultural norms in fintech adoption. 

Participants noted that the increasing digitalization of society and the need to stay current with 
technological trends influence their use of fintech. Societal pressures, such as the expectation to use 
digital financial services, and cultural norms that favor technological advancement, significantly 
impact fintech adoption. This finding is consistent with the Unified Theory of Acceptance and Use of 
Technology (UTAUT), which highlights social influence as a key determinant of technology adoption 
[21]. The data suggests that broader social trends and norms can drive the uptake of digital financial 
services, indicating that fintech adoption is not only a personal choice but also a response to societal 
expectations. 

 
4.3.2.3 Educational and Professional Background 
  

This theme highlights the impact of participants' educational and professional backgrounds on 
their understanding and use of fintech services. Participants with backgrounds in finance, technology, 
or related fields tend to have a better understanding and higher adoption rates of fintech services. 
This finding underscores the importance of financial literacy and technical knowledge in facilitating 
fintech adoption. Research indicates that individuals with higher financial literacy are more likely to 
adopt fintech services because they better understand the benefits and risks involved [15]. 
Additionally, professional experience in relevant fields enhances users' confidence and competence 
in using fintech solutions, suggesting that educational and professional backgrounds play a crucial 
role in fintech adoption. 
 
4.3.3 Perception of Fintech  
4.3.3.1 Overall Satisfaction  

 
This theme captures participants’ overall satisfaction with fintech services. The study found that 

overall satisfaction with fintech services is high among participants. They appreciate the convenience 
and efficiency that fintech services offer, which significantly enhance their financial management 
practices. Participants highlighted the ability to perform transactions anytime and anywhere as a 
major benefit, reducing the need for physical bank visits and saving time. This high level of 
satisfaction indicates that fintech services effectively meet user needs. However, participants also 
suggested areas for improvement, particularly in enhancing security and user-friendliness. These 
findings align with preceding research that underscores the importance of convenience and 
efficiency in driving fintech adoption [7]. 

 
4.3.3.2 Security Concerns 
  

Security concerns emerged as a significant theme, with participants expressing worries about 
data breaches, scams, and the overall safety of their financial information. This recurring concern 
highlights the need for strong security actions to protect users' data and build trust in fintech services. 



Journal of Advanced Research in Business and Management Studies 
Volume 43, Issue 1 (2026) 167-180 

178 
 

Participants' apprehensions about security are consistent with existing literature, which identifies 
security as a critical barrier to fintech adoption [2].The study suggests that fintech providers must 
prioritize enhancing security protocols to address these concerns and foster greater user confidence.  

 
4.3.3.3 Suggestions for Improvement 
  

Participants provided several recommendations for enhancing fintech services. Key suggestions 
included improving security measures, making services more user-friendly, especially for older 
adults, and offering better options for international transactions. These suggestions indicate that 
while satisfaction with fintech services is generally high, there are specific areas where improvements 
could further enhance the user experience. For instance, making fintech platforms more intuitive and 
accessible for older users could broaden the user base and increase adoption rates. Additionally, 
offering more robust options for international transactions could cater to the needs of users who 
frequently engage in cross-border financial activities. These insights are valuable for fintech providers 
aiming to refine their services and better meet user expectations [20]. 

 
5. Conclusion  

 
This study provides valuable insights into the factors influencing fintech adoption among women 

in higher education. The findings underscore the critical importance of security, user-friendly design, 
and social influence in driving the adoption of fintech services. Security concerns remain a significant 
barrier, necessitating fintech providers to implement robust security measures and educate users on 
protecting themselves from scams and data breaches. Additionally, the design of fintech services 
must be intuitive and accessible, catering to users of varying ages and technical abilities.  

Societal pressures and cultural norms also play a pivotal role in fintech adoption. 
Recommendations from family and friends, as well as cultural norms, significantly encourage women 
in higher education to adopt fintech services. By leveraging social influence through referral 
programs and active engagement with user communities, fintech providers can enhance user 
satisfaction and foster wider adoption.  

Based on the findings and discussion, several recommendations can be made for fintech 
providers. Firstly, it is crucial to enhance security measures by implementing advanced security 
protocols to protect user data and transactions. Regularly updating users on security practices and 
providing educational resources can help them safeguard their information effectively. Secondly, 
designing user-friendly interfaces is essential. Fintech services should be easy to navigate and use, 
ensuring accessibility for users of all ages and technical backgrounds. Conducting usability testing can 
help identify and address potential barriers to adoption.  

Leveraging on social influence can also significantly boost fintech adoption. Creating referral 
programs that incentivize current users to recommend fintech services to their peers and engaging 
with user communities through social media and other platforms can build trust and encourage 
adoption. Addressing technical issues is also important. Continuously improving the technical 
infrastructure to minimize app crashes and slow processing times ensures that fintech services are 
reliable and efficient, even during peak usage periods.  

Promoting financial literacy is also vital. Offering educational programs and resources can 
enhance users' understanding of fintech services, building trust and confidence, particularly among 
those who may be hesitant due to a lack of knowledge. By addressing these key areas, fintech 
providers can significantly enhance user satisfaction, build trust, and encourage the wider adoption 
of their services among women in higher education. 



Journal of Advanced Research in Business and Management Studies 
Volume 43, Issue 1 (2026) 167-180 

179 
 

Acknowledgement 
The author would like to seize this opportunity to thank the individuals for the information and 
data support in this research.  

 
References 
[1] Braun, Virginia, and Victoria Clarke. 2019. "Reflecting on Reflexive Thematic Analysis." Qualitative Research in 

Sport, Exercise and Health 11 (4): 589-597. https://doi.org/10.1080/2159676X.2019.1628806. 
[2] Chawla, U., R. Mohnot, H. V. Singh, and A. Banerjee. 2023. "The Mediating Effect of Perceived Trust in the Adoption 

of Cutting-Edge Financial Technology among Digital Natives in the Post-COVID-19 Era." Economies 11 
(12). https://doi.org/10.3390/economies11120286. 

[3] Chen, S., S. Doerr, J. Frost, L. Gambacorta, and H. S. Shin. 2023. "The Fintech Gender Gap." Journal of Financial 
Intermediation 54: 1-49. https://doi.org/10.1016/j.jfi.2023.101026. 

[4] Creswell, John W. 2003. Research Design: Qualitative, Quantitative, and Mixed Method Approaches. 2nd ed. 
Thousand Oaks, CA: SAGE Publications. 

[5] Creswell, John W. 2013. Research Design: Qualitative, Quantitative, and Mixed Methods Approaches. 4th ed. 
Thousand Oaks, CA: SAGE Oaks. 

[6] Davis, Fred D. 1989. "Perceived Usefulness, Perceived Ease of Use, and User Acceptance of Information 
Technology." MIS Quarterly 13 (3): 319-340. https://doi.org/10.2307/249008. 

[7] Firmansyah, E. A., M. Masri, M. Anshari, and M. H. A. Besar. 2023. "Factors Affecting Fintech Adoption: A 
Systematic Literature Review." FinTech 2 (1): 21-33. https://doi.org/10.3390/fintech2010002. 

[8] Jafri, J. A., S. I. Mohd Amin, A. Abdul Rahman, and S. Mohd Nor. 2024. "A Systematic Literature Review of the Role 
of Trust and Security on Fintech Adoption in Banking." Heliyon 10 (1): 
e22980. https://doi.org/10.1016/j.heliyon.2023.e22980. 

[9] Juita, V., V. Pujani, R. Rahim, and R. Rahayu. 2023. "Gender Differences in Financial Technology (FINTECH) 
Adoption in Indonesia: An Analysis of Risk Perceptions and Benefits." Riset Akuntansi Dan Keuangan Indonesia 8 
(2): 145-158. https://doi.org/10.23917/reaksi.v8i2.2308. 

[10] King, N., J. Brooks, and S. Tabari. 2018. "Template Analysis in Business and Management Research." In Qualitative 
Methodologies in Organization Studies: Volume II: Methods and Possibilities, edited by M. Ciesielska and D. 
Jemielniak, 179-206. Cham: Springer International Publishing. https://doi.org/10.1007/978-3-319-65442-3_8. 

[11] Kodongo, O. 2024. "Financial Inclusion Effects of Engaging with the Fintech Ecosystem." International Review of 
Economics and Finance 96 (February). https://doi.org/10.1016/j.iref.2024.103671. 

[12] Loko, B., and Y. Yang. 2022. "Fintech, Female Employment, and Gender Inequality." IMF Working Paper 
WP/22/108, June 2022, 3-32. 

[13] Mahmud, K., M. M. A. Joarder, and K. Muheymin-Us-Sakib. 2023. "Adoption Factors of FinTech: Evidence from an 
Emerging Economy Country-Wide Representative Sample." International Journal of Financial Studies 11 
(1). https://doi.org/10.3390/ijfs11010009. 

[14] Nguyen-Trung, K. 2025. "ChatGPT in Thematic Analysis: Can AI Become a Research Assistant in Qualitative 
Research?" Quality and Quantity. https://doi.org/10.1007/s11135-025-02165-z. 

[15] Nguyen, T. A. N. 2022. "Does Financial Knowledge Matter in Using Fintech Services? Evidence from an Emerging 
Economy." Sustainability 14 (9). https://doi.org/10.3390/su14095083. 

[16] Nizam, K., and M. Z. Rashidi. 2024. "Barriers to Digital Financial Inclusion and Digital Financial Services (DFS) in 
Pakistan: A Phenomenological Approach." Qualitative Research in Financial 
Markets. https://doi.org/10.1108/QRFM-11-2023-0271. 

[17] Palinkas, L. A., S. M. Horwitz, C. A. Green, J. P. Wisdom, N. Duan, and K. Hoagwood. 2015. "Purposeful Sampling 
for Qualitative Data Collection and Analysis in Mixed Method Implementation Research." Administration and 
Policy in Mental Health 42 (5): 533-544. https://doi.org/10.1007/s10488-013-0528-y. 

[18] Paulus, Trena M. 2022. "Using Qualitative Data Analysis Software to Support Digital Research Workflows." Human 
Resource Development Review 22 (1): 139-148. https://doi.org/10.1177/15344843221138381. 

[19] Sampat, B., E. Mogaji, and N. P. Nguyen. 2024. "The Dark Side of FinTech in Financial Services: A Qualitative Enquiry 
into FinTech Developers' Perspective." International Journal of Bank Marketing 42 (1): 38-
65. https://doi.org/10.1108/IJBM-07-2022-0328. 

[20] Vasishta, P., A. Singla, and S. Deep. 2024. "Unveiling the FinTech Revolution: Pioneering Models and Theories 
Shaping FinTech Adoption Research." Management Review Quarterly. https://doi.org/10.1007/s11301-024-
00464-7. 

[21] Venkatesh, V., M. G. Morris, G. B. Davis, and F. D. Davis. 2003. "User Acceptance of Information Technology: 
Toward a Unified View." MIS Quarterly 27 (3): 425-478. https://doi.org/10.2307/30036540. 

https://doi.org/10.1080/2159676X.2019.1628806
https://doi.org/10.3390/economies11120286
https://doi.org/10.1016/j.jfi.2023.101026
https://doi.org/10.2307/249008
https://doi.org/10.3390/fintech2010002
https://doi.org/10.1016/j.heliyon.2023.e22980
https://doi.org/10.23917/reaksi.v8i2.2308
https://doi.org/10.1007/978-3-319-65442-3_8
https://doi.org/10.1016/j.iref.2024.103671
https://doi.org/10.3390/ijfs11010009
https://doi.org/10.1007/s11135-025-02165-z
https://doi.org/10.3390/su14095083
https://doi.org/10.1108/QRFM-11-2023-0271
https://doi.org/10.1007/s10488-013-0528-y
https://doi.org/10.1177/15344843221138381
https://doi.org/10.1108/IJBM-07-2022-0328
https://doi.org/10.1007/s11301-024-00464-7
https://doi.org/10.1007/s11301-024-00464-7
https://doi.org/10.2307/30036540


Journal of Advanced Research in Business and Management Studies 
Volume 43, Issue 1 (2026) 167-180 

180 
 

[22] Watt, D. 2007. "On Becoming a Qualitative Researcher: The Value of Reflexivity." The Qualitative Report 12 (1): 
82-101. https://doi.org/10.46743/2160-3715/2007.1645. 

 
 

https://doi.org/10.46743/2160-3715/2007.1645

