Journal of Advanced Journal of Advanced Research in Social and Behavioural Sciences 44, Issue 1 (2026) 299-309

JOURNAL OF ADVANCED
RESEARCH IN

Journal of Advanced Research in Social SOCIAL AND |
. . BEHAVIOURAL SCIENGES
and Behavioural Sciences g

Journal homepage:
KPAURBYL? SI,_|LIHNAGM https://karyailham.com.my/index.php/jarsbs/index

CONNECTING MINDS, SRIDGING 1DERS, INSPIRING RENDERS ISSN: 2462-1951

L N

Product-Related Determinants of Illegal Cigarette Purchase Decisions in
Malaysia: The Mediating Role of Emotional Responses

Awal Fitri Abdul Hamid®", Abdul Rahim Ridzuan?, Rozita Naina Mohamed?

1 Arshad Ayub Graduate Business School (AAGBS), UiTM Shah Alam, Selangor, Malaysia

2 Institute for Big Data Analytic and Artificial Intelligence, Universiti Teknologi MARA, Faculty of Business and Management, Universiti Teknologi
MARA, Puncak Alam Campus, Selangor Malaysia

3 Faculty of Business Management, Universiti Teknologi MARA, Puncak Alam Campus, Selangor Malaysia

ARTICLE INFO ABSTRACT

Article history: In Malaysia, the illegal use of cigarettes has been a continuing health, economic,
Received 17 March 2026 and regulatory issue troubling the population since the continued initiative of
Received in revised form 25 June 2026 enforcement and repetitive tobacco excise duty increments. Most of the studies

Accepted 30 June 2026

that are in existence attribute this phenomenon to rational reasons like price
Available online 6 July 2026

differentials and accessibility, but these reasons are not enough to explain why
consumers still consume it. Based on Emotional Theory and Stimulus-Organism-
Response (SOR) model, this conceptual paper presents an integrative model where
social influence, perceived price and perceived knowledge are used as external
stimulus to shape consumers emotional response, which subsequently affect illegal
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purchase decision; stimulus-organism- the importance of demand-reduction policies of emotional and social orientation.

response; consumer behaviour; Malaysia

1. Introduction

Smoking is a big social, financial, and official issue in Malaysia. Despite a general decrease in
smoking prevalence, illegal cigarettes are still dominating the market, taking over over half of the
total consumption over the last few years [10,29]. Even after the frequent increases in excise tax,
increased enforcement, and even the campaigns on ill health, illicit trade still continues. This
phenomenon, according to existing literature, is mostly due to the economic and structural forces
like price differentials and availability of supply [31,43]. The attributes associated with products,
however, can also be used to maintain demand. Based on the Emotional Theory and the Stimulus-
Organism-Response (SOR) paradigm, this conceptual article hypothesizes that the emotional
reactions to product quality, product availability and brand awareness determine illegal cigarette
buying behaviour.
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The data in Figure 1 demonstrate how the illegal cigarettes are still dominant in the Malaysian
states, with May 2025 as a benchmark against March 2025. On the national level, 54.5 percent of
total consumption of cigarettes is composed of illegal cigarettes, which means that over half of
cigarettes smoked are illegal. Even though this indicates a relatively small decrease of 0.1 percentage
points between March 2025 and March 2026, the fact that the whole country is improving is hiding
a significant change by state and product line. The fact that such a high incidence prevails is a
testimony to the entrenched nature of the illicit market in spite of enforcement and fiscal policies.

lllegal Cigarettes Incidence By State :

9 States recording an increase vs. Mar 2025

B Aminus B Volume
Mar, 2025 Variance (May’2025 vs. Mar’2025) Contribution

Total Fake Tax Smuggled Smuggled Total Fake Tax Smuggled Smuggled Total Fake Tax Smuggled Smuggled
lllegal Stamy Whites Kretek lllegal Stamp Whites Kretek lllegal Stamp Whites Kretek
Johor 507 324 154 29 52.0 353 149 18 13 29 +05 +11
Selangor 438 67 233 138 | | 442 63 252 127 04 104 19 1
Pahang 778 189 528 61 | 775 288 396 91 +03 99 +132 30 12%
Sabah 772 00 758 14 | 776 00 756 20 04 00 +02 06 1
Sarawak 783 00 677 106 78.0 01 67.1 108 +0.3 01 +06 02
WP KL 396 33 246 "7 398 29 252 17 02 +04 06 00
Melaka 619 413 177 29 61.2 381 219 12 +07 ¥32 42 7
Penang 448 147 278 23 Y 127 287 30 +0.4 +20 09 07 :
Terengganu 717 354 331 32 69.9 22 398 39 +138 492 87 07 4%
Kedah 549 150 335 55 | 526 192 275 59 23 33 60 04 4%
Kelantan 614 90 499 25 | 58.8 51 510 27 +26 +39 Ex 02 T
NSembian 387 214 142 31 | | 400 201 18.1 18 13 +13 39 +13
Perak 278 123 151 04 | 335 138 189 08 57 15 38 04 2
Pelis 526 74 367 85 | 572 206 284 82 46 132 +83 +03 19
| WPLabuan 684 00 668 16 | 674 00 634 40 | +1.0 00 ¥34 24
WP Putajaya 356 00 182 174 35.0 23 199 128 +0.6 23 a7 +46 0%
pemonal 545 156 325 64 56 167 317 62 01 41 w08 402 100%
NIQ [

Sources: (ICS) May 2024 Report
Fig. 1. lllegal Cigarettes Incidents by state (ICS) May 2024 report

Inequality in geography is still acute. The highest illicit penetration is registered in East Malaysian
states and territories that are sensitive to the border. The highest incidence rates are always
witnessed in Sabah (77.2%), Sarawak (78.3%), and in the Federal Territory of Labuan (68.4%). The
patterns are indicators of structural weaknesses in the past such as long coastline, open borders, and
logistical drawbacks, which limit the effectiveness of enforcement. Smuggles of white cigarettes still
prevail in these areas, which implies powerful and durable supply-side networks.

In Malaysia (Peninsular), the trend is not so homogenous but no less alarming. Other States like
Pahang (77.8%), Terengganu (71.7%), and Kelantan (61.4%) have a similar level of illicit incidence as
East Malaysia. It implies that the illegal use of cigarettes is not limited to the border areas but is
supported by the well-organized internal distribution networks. The data also indicate that nine
states recorded increases in illicit incidence in the period between March and May 2025 even though
the national incidence declined marginally. It is worth noting that significant increases were
registered in Kedah, Kelantan, Terengganu and Pahang, but these increases were mainly due to
change in product composition, and minimal due to increase in the volume of smuggling. The
substitution effects are evident, in that the increased crackdown on smuggled whites was also
accompanied by an increase in faked tax-stamp goods. This adaptive behaviour indicates how the
market of illicit operators is flexible and the elastic consumer demand in the illegal cigarette market
is lasting.
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1.1 Significance, Novelty and Contribution of the Study

This paper adds to the existing literature on the subject of illegal cigarette smoking by taking the
debate to a new level, beyond the traditional explanations of rational choice and enforcement. The
current literatures have mostly focused on economic factors including price disparities, taxation, and
weak regulations as the major causes of illicit trade. Nonetheless, there is also some emerging
evidence that the affective and experiential processes influence consumer decision-making [41,45].
Conversely, this conceptual model synthesizes the Emotional Theory and the Stimulus-Organism-
Response (SOR) model, where emotional response has been used as an intervening factor between
product-related stimuli, which include product quality, product accessibility, and brand familiarity,
and the decision to purchase illegal cigarettes. Exposing the presence of affective mediation in the
Malaysian context, where the level of illegal cigarette consumption stays exceptionally high [11,29],
the research contributes to theoretical insight into the illicit consumption behaviour.

Policy-wise, the results indicate that enforcement and fiscal policies might not be adequate to
reduce the demand of illegal cigarettes. Treating emotional attachment, perceived performance, and
brand familiarity can be as important in breaking the process of normalisation of illicit consumption.
Taxation and border control methods may be used to supplement behaviourally informed
interventions that would rebuild consumer perceptions and emotional associations, which is
consistent with modern public health strategies to reduce demand [45]. To legitimate industry
participants and regulators, the emotional and product-based motivations of illicit substitution will
have strategic value to enhancing compliance programs, consumer education and anti-illicit market
programs within a highly regulated environment.

1.2 Literature Review
1.2.1 lllegal cigarette consumption and consumer behaviour

lllegal cigarette use has been historically studied through regulatory, economic, and public health
lenses, with differences in prices, ineffective enforcement and susceptible supply chains cited as the
main force behind the illegal trade [16,18,35]. In Malaysia, the growth of the illegal cigarettes market
has often been linked to recurrent boosts to tobacco excise taxes, which further supports the thesis
that the consumer demand can be maintained by perceived price benefits [31,43]. Nevertheless, the
illegal cigarettes still occupy a significant portion of the market even with the increased enforcement
actions, implying that structural and purely economic factors are not enough [10,39].

In addition to the motivation based on the price, the recent scholarship emphasizes the
significance of product-related characteristics on consumer behaviour. Perceived risk can be lowered
by experienced product quality, convenient availability, and knowledge of individual brands to
increase consumer trust in buying illegal products. Positive assessments of products performance
and brand awareness could reinforce the illicit consumption habit in the market where unlawful
products are close to the legal substitutes.

In addition, emotional and affective activities also solidify smoking behaviour through the
creation of pleasure, comfort, and habitual bondage that can supersede the consciousness of laws
and health implications [41]. Although this is the case, emotional processes are poorly studied in the
situation of buying illegal cigarettes. To fill this gap, the current paper theorises the emotional
response as a mediating variable between the quality of a product, product availability and brand
recognition to the decision to buy illegal cigarettes in the Stimulus-Organism-Response (SOR) and
hence provides a more detailed behavioural rationale of the illicit consumption. Table 2 shows the
summary of literature review.
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Table 1

Summary of literature review

Study (Author, Sample / Period Data Type Dependent Key Variables Relevant to

Year) Context Variable Framework
Oxford Malaysia 2015-2019 Secondary lllegal cigarette  Product familiarity, product
Economics data incidence availability (BF, PA)
(2017; 2019)
Vijayan & Malaysia 2000-2019 Secondary lllegal cigarette  Product affordability,
Chethiyar data market share accessibility dynamics (PA)
(2020)
Thinng & Malaysia Cross- Secondary lllegal cigarette  Distribution structure,
Norashidah sectional data trade enforcement gaps (PA)
(2021)
Chean et al. Malaysian Cross- Survey Smoking Product perception, harm
(2019) smokers sectional continuation misconceptions (PQ)
Hamzah et al. Malaysian youth  Cross- Survey Smoking Product knowledge,
(2021) sectional behaviour familiarity perception (BF)
Tobaiqy et al. Smokers Cross- Survey Smoking Emotional attachment,
(2021) (international sectional persistence intrinsic reactions

context) (Mediator: Emotional
Response)
Larsen & Cohen  Adult smokers Experimental  Survey Smoking Emotional pleasure,
(2008) behaviour affective response
(Mediator)

Rajaduraietal.  Malaysian Cross- Survey Smoking Brand preference, product
(2020) smokers sectional patterns evaluation (BF, PQ)

2. Methodology

In line with the empirical design of the viva thesis, the proposed study was based on a quantitative
research design with the positivist paradigm. The study used a cross-sectional survey research design
to investigate the mediating position of emotional response in affecting illegal cigarette purchase
decisions in Malaysia. The target population included Malaysian consumers who indicated having
either bought or smoked illegal cigarettes. A structured self-administered questionnaire was used to
collect data on 308 respondents selected in various regions. The cross-sectional method was deemed
suitable to depict behavioural perceptions and affective assessments at one point in time due to the
fact that the incidence of illegal cigarette use is still high in Malaysia [29,40].

All constructs (product quality, product accessibility, brand familiarity, emotional response
(pleasure and arousal), purchase decision) were operationalised based on existing literature and
through the use of a five-point Likert scale. The instrument was subjected to strict tests of reliability
and validity to determine internal consistency and accuracy of measurements. The data were
analysed with the help of the Partial Least Squares Structural Equation Modelling (PLS-SEM) which
can be effectively used in the analysis of predictive relationships and mediation effects in
multifaceted behavioural models. The analysis was performed in a two-step process day in: firstly,
testing of the measurement model, both in terms of reliability, convergent, and discriminant validity;
then, testing structural model to be able to test the direct and indirect relationship. Bootstrapping
tests were used to calculate statistical significance of the path coefficients and mediation effects.
Such a methodological approach is consistent with the recent behavioural and population health
studies of tobacco use in Malaysia [29,42], thus providing strength and potential empirical rigour to
test the framework.

302



Journal of Advanced Research in Social and Behavioural Sciences
Volume 44, Issue 1 (2026) 299-309

2.1 Research Process

In line with the research process model, the research undertook systematic and sequential
empirical process as made by the study which is characteristic of quantitative behavioural research
(Figure 2). The process has commenced by identifying the research purpose by conducting a thorough
review of pertinent concepts, theoretical underpinnings, and available empirical research. This step
allowed narrowing down the research issue and research questions and developing a theoretical
background of Emotional Theory and the Stimulus-Organism-Response (SOR) model. In this context,
the research problem was aimed at investigating the potential effects of product-related stimuli, i.e.,
product quality, product accessibility, and brand familiarity, on the formation of emotional responses
and, consequently, the ability to decide to buy illegal cigarettes.

The second step entailed conceptual development in which theoretical knowledge was converted
into a systematic research design. This stage incorporated instrument development, sampling plan,
and pretesting processes to have clarity and content validity. Pilot test was carried out prior to the
administration of the final web-based survey in order to alter measurement items and enhance the
reliability of the instrument. It is advised that behavioural research should undergo pretesting
procedures to increase the accuracy of measurement and reduce the possibility of errors [42].

After data collection, the analysis phase included data preparation, screening, and cleaning
followed by the evaluation of the measurement and structural models using Partial Least Squares
Structural Equation Modelling (PLS-SEM). It is an analytical method that is very common in
behavioural research studies to explore more intricate associations and mediation influences. Also,
in line with the Malaysian studies carried out recently on tobacco-related consumption behavior that
uses a rigorous quantitative method of validation, the use of PLS-SEM [29]. The last phases consisted
in interpretation of the findings, theoretical and practical implication discussion, and thorough
documentation of the thesis, which guaranteed rigor in methodology and overall empirical credibility
of the study.

Proces Main Output
Activitie
Research -Review Concepts and Research Problems
Intent Thcol:lcs s o s Research Questions
- Review Previous Findings
Conceptual Refinement of research
. - . Research
Development problem and research question
Framework
Research - Instrument Development
Design - Sampling Design Final Research
Sig - Pre[eslinq Instruments
Data Pre-test & pilot-test study Pilot-test finding: the
Collection final questionnaire to
Procedures be tested in final
Survey
Final Survey: google forms/ Results from
web Survey Resvondents
Data Preparation/ Internal Construct
Analyze Data Cleaning Validity & Verification
Data
Measurement Model Hypotheses Testing
l & Structural :
Interpret Discussion & Thesis
Data Conclusion Documentation

Fig. 2. Research process
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2.2 Data Analysis Procedure Flowchart

The research adhered to the procedures of the Partial Least Squares Structural Equation
Modelling (PLS-SEM) by performing a multistage quantitative analysis along with the Data Analysis
Procedure Flowchart. Based on Figure 3, data screening was identified as the starting point of the
analysis, as it required the identification of missing values, possible outliers, and measuring the data
normality to guarantee the overall data quality and strength. This was then followed by descriptive
analysis whereby frequencies and per centages were used to summarize the respondent’s
demographic features which would give a contextual insight into the sample profile.

Cronbach’s Alpha was used to test reliability, where a value of 0.70 is recommended to ensure
internal consistency reliability between the measurement items. Exploratory Factor Analysis (EFA)
where it was required to test the dimensionality of constructs before structural modelling. SmartPLS
was then utilized to test the measurement model via Confirmatory Factor Analysis (CFA) to evaluate
convergent validity with the help of the Average Variance Extracted (AVE) criterion and discriminant
validity with the help of the Fornell-Larcker and Heterotrait-Monotrait ratio (HTMT) [31].

Subsequently, the structural model was tested through the analysis of path coefficients,
coefficient of determination (R2), effect sizes (f2) as well as predictive relevance (Q2). The statistical
significance of hypothesised relationships was determined by bootstrapping 5,000 resamples. Lastly,
mediation analysis was conducted to determine the indirect effect of emotional response on the
illegal cigarette purchase decisions. The methodological rigour of such an approach is ensured, and
it aligns with the existing norms of behavioural research in Malaysia [29].

1. Data Screening: 2. Descriptive Analysis:
- Detect missing values [:> - Frequency and percentage for
- Identify outliers demographic variables

- Check for normality

ﬂ

4. Exploratory Factor Analysis i deds .
2 L 3. Reliability Analysis:
(EFA) (if needed): <:] - Cronbach’s Alpha

- Assess construct dimensionality

(Threshold * 0.7)
5. Structural Model Assessment 6. Confirmatory Factor
(SmartPLS): Analysis (CFA) &
- Path Coefficients Measurement Model
- R? Values :> (SmartPLS):
- Effect Sizes (f?) - Convergent Validity (AVE)
- Predictive Relevance (Q?) - Discriminant Validity (Fornell-
- Bootstrapping (5,000 samples) Larcker, HTMT)
8. Mediation Analysis: 7. Interpretation & Conclusion:
- Indirect effect of Emotional <: - Insights into illegal cigarette
Response (SmartPLS) purchase decisions

Fig. 3. Analysis procedure flowchart
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2.3 Research Design

In this research, the conceptual research design is borrowed to develop a theory-driven
framework to understand the decisions of people to purchase illegal cigarettes in Malaysia through
a combination of emotional and behavioural arguments. Instead of introducing novel empirical
findings, the article undertakes the synthesis of the existing theories and previous empirical findings
to form a conceptual model that can inform future empirical studies. Since the illicit consumption
behaviour is complex and sensitive, conceptual approach would be suitable to pulling together the
tattered explanations and providing a more lucid theoretical perspective of factors that determine
illegal cigarette purchases.

The given framework is based on the Emotional Theory and the Stimulus-Organism-Response
(SOR) paradigm. With these theoretical approaches, it becomes possible to incorporate external
stimuli associated with products and internal psychological functions in the explanation of consumer
behaviour. In this context, the quality of the products, the accessibility of the products, as well as the
familiarity of the brand are some of the external stimuli, which influence the internal emotional
reaction of the consumer, especially pleasure and arousal. It is this emotional response which in turn
affects the behavioural outcome, that is, the choice to buy illegal cigarettes. The model also
transcends the direct-effects paradigms (such as those used mostly in the study of illicit trade) in
which the effect is usually viewed as a direct response to the features of economic or structural
conditions. Rather, it emphasises the role of product-related perceptions to elicit an effective
response that eventually leads to the possibility of illicit purchasing behaviour, a more detailed way
of explaining behaviour with regard to illegal cigarette consumption.

2.4 Specification Conceptual Model

The stimulus variables conceptualised as the quality of a product, accessibility to a product, and
brand familiarity are significant product-related conditions in the illegal cigarette market in Malaysia.
These stimuli reflect the perceptions of the consumers in terms of the performance of the product,
the perceived ease of accessing illegal cigarettes and the knowledge of certain illegal brands offered
in the market. Favourable attitudes towards quality, high availability, and high brand recognition in
the context when illegal cigarettes are similar to the legitimate products can decrease perceived risk
and justify illicit buying behaviour among the consumers.

In the Stimulus-Organism-Response (SOR) model, emotional response is used to capture the
organism component, which is operationalised in terms of affective states, namely, pleasure and
arousal. These psychological responses are internal and they describe how product-related stimuli
are interpreted emotionally by consumers prior to behavioural decisions. Instead of positing that
consumers use rational assessment to form their perceptions about a product, the model suggests
that emotional reactions are key in articulating product perception into buying action.

The response component is the decision to buy the illegal cigarettes and involves behavioural
intention and actual purchasing behaviour. Emotional response is consequently placed as the most
important mediating variable between the decision to purchase illegal cigarettes based on product
quality, product accessibility, and familiarity with the brand. The framework sheds more light on the
mechanisms of mediation and offers a better description of the way product-related stimuli affect
illicit consumption behaviour based on affective processes, not on purely economic rationality.
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3. Information Situation and Analytical Disposition

The proposed framework is conceptual in nature but based on the Malaysian context by relying
on the insights of the national surveys, industry reports, and previous behavioural research on illegal
cigarette consumption. These sources give some conceptual background on why illegal cigarette
consumption remains widespread and justifies the necessity of studying behavioural and emotional
processes involved in consumer decision making. The framework provides a theoretically informed
view on the role of product-related stimuli in emotional responses and, therefore, the ultimate cause
of illegal cigarette purchase behaviour, through the combination of the evidence on the topic
provided by the existing literature.

The proposed model can be validated by future empirical studies with the help of advanced
statistical methods like Structural Equation Modelling (SEM) and specifically Partials Least Squares
Structural Equation Modelling (PLS-SEM) as it is focused on studying complex relationships and
mediation effects in behavioural models. There is also the issue of ethics, which still plays a significant
role in the research on illegal consumption behaviour. Voluntary participation, anonymity of
respondents and privacy of their responses should be implemented to ensure that the possible harm
is reduced and respondents report truthfully. Such ethical protections are of importance more so
when examining sensitive behaviours like buying and smoking of illegal cigarettes.

3.1 Research Framework

The suggested conceptual framework will be based on the Stimulus-Organism-Response (SOR)
theory that describes consumer behaviour as the process whereby external stimuli affect internal
psychological conditions, which eventually determine behavioural responses (Figure 4). Applying the
model to the illegal cigarette smoking behaviour in Malaysia it can be argued that the rational or
economic factors do not predominantly fuel the purchasing behaviour but rather affective processes,
which are the results of the consumer judgment on the product-related characteristics.

STIMULI ORGANISM RESPONSE
Emotional
Product Quality (PQ) Response

Pleasure
Arousal

Product Accessibility (PA)

lllegal
Brand Familiarity (BF) Cigarette’s
Purchase
Decision
(ICPD)

Fig. 4. Conceptual framework

Three major variables are highlighted within the stimulus part of the framework: product quality,
product accessibility, and brand familiarity. Product quality: The product quality is defined as the
perceptions of consumers about the performance, taste, packaging, and the general standards of
illegal cigarettes in relation to the legal substitutes. The tendency to consume illegal products
repeatedly might be higher when the consumers are convinced that the products are similar or are
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of the same quality. Product accessibility is the ease at which illegal cigarettes are available by
informal channels of distribution or street vendors or retailers. The high accessibility lowers the
purchase barriers and leads to the normalisation of consumption of illicit products. Brand familiarity
is the exposure of the consumers to the familiarity of the particular illegal cigarette brands that are
being marketed. Being accustomed to these brands will help lessen perceived uncertainty and bolster
the consumer confidence in buying the items.

These stimuli that relate to the product are theorised to cause emotional reactions in the
consumers e.g. pleasure and arousal that in turn leads to the purchase of illegal cigarettes. The model
draws attention to the impact of product perceptions in creating affective reactions leading to illegal
cigarette purchase behaviour by integrating these factors into the SOR framework.

Table 2
Sources of data
Construct / Operational Context in Study Primary Data Source(s)  Usage in Conceptual
Variable Framework
Product Consumers’ perception of the Chean et al. (2019); Represents product-related
Quality (PQ) performance, taste, packaging, and Rajadurai et al. (2020); stimulus influencing emotional
overall quality of illegal cigarettes Oxford Economics responses and illegal cigarette
compared to legal products (2019) purchase decisions
Product Perceived ease of obtaining illegal Vijayan & Chethiyar Reflects market availability
Accessibility cigarettes through informal retail (2020); Thinng & stimulus shaping consumers’
(PA) channels, street vendors, or Norashidah (2021); emotional reactions and
distribution networks CMTM (2024) purchasing behaviour
Brand Recognition, prior exposure, and Oxford Economics Explains how familiarity with
Familiarity consumer familiarity with specific (2017; 2019); Hamzah illegal brands reduces perceived
(BF) illegal cigarette brands circulating in et al. (2021); CMTM risk and activates emotional
the market (2024) responses

4. Conclusion

The present conceptual paper advances the knowledge base of illegal cigarette purchasing
behaviour in Malaysia by going beyond the prevailing economic and enforcement-based explanations
and emphasising the contribution of behavioural and emotional processes. The research will be
based on the Emotional Theory and the Stimulus-Organism-Response (SOR) framework to suggest a
parsimonious model where product quality, product availability, and brand familiarity serve as
external stimuli that cause emotional responses in consumers that further determine illegal cigarette
purchases.

The framework demonstrates that favourable perceptions of product performance, product
performance availability in the market, and familiarity with particular illicit brands can be normalised
in ways that encourage the illicit consumption of cigarettes by positioning product-related attributes
as important stimuli and minimising perceived risks with regards to buying illicit products. These
stimuli are hypothesised to have an effect that is indirect, meaning they affect behaviour via the
emotional responses of pleasure and arousal. These emotional reactions are the psychological
processes by which product judgments are converted to purchases behaviour. This view fills a
significant gap in the literature of illicit consumption, which has long been viewed as a consumer as
a rational actor who is primarily responsive to price differentials, or regulatory status.

Theoretically, the study builds on the SOR framework to apply to ethically sensitive and unlawful
contexts of consumption by highlighting the moderating effect of emotional responses. In practical
terms, the framework implies that the supply-side policies on their own might not be effective to
decrease the illicit cigarette demand. Rather, demand-side policy that considers positive product
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perceptions and sentiment towards illicit brands might be required. Being a conceptual study, the
proposed relationships need to be further empirically proven, in this case, in future quantitative and
longitudinal studies in the Malaysian context.
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